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•  Opinion polls show that many people doubt 
the warming and its attribution to humans 

•  Continued media attention to climate 
change skepticism and skeptics 

•  Failure of the public to act on the risks 
perceived by the climate scientists.    

 

Frustrations of communicating  
climate change 



 
•  Better messengers? 
 
•  Clearer message? 

•  More exciting presentations? 

•  Better educated populace? 

•  Squashing skepticism? 

What is the solution to the climate  
communication problem? 
 



Linear model of communication  

 
Science + communication à action 
 

Information 
Disseminator 
 
Messenger 

Simplified message 
Appeal to consensus 
Effective presentation 
Translation for relevance 



Circular model of communication  

Addressing complexity, 
uncertainty 
 

Raising the level 
of the public dialogue 



Engagement 

Goal: not just to inform, but to enable, motivate and 
educate the public regarding the technical, political, and 
social dimensions of climate change.  
 
Circular process: experts and decision-makers seek 
input and learn from the public about preferences, 
needs, insights, and ideas                                         
relative to scientific topics, 
climate change impacts,  
vulnerabilities,  solutions,  
and policy options.  
 
 



Extended peer community  

Extended peer community: educated people who want to 
think for themselves 
 
§  When stakes are high and uncertainties large, there is a 

public demand to participate and assess quality 

§  Individuals with technical expertise that are not prepared 
to cede judgment on this issue to the designated and 
self-proclaimed experts.  

§  Scientists and other academics from an increasingly 
broad range of disciplines want to bring their expertise to 
climate research 

 
 



New information technology and the open knowledge 
movement is enabling extended peer communities.  
 
These new technologies facilitate the rapid diffusion of 
information and sharing of expertise 
 
This newfound power has challenged the politics of expertise. 
 
Climategate illustrated the importance of the blogosphere as 
an empowerment of the extended peer community. 
 

The Blogosphere  



Why target the technically educated, 
scientifically literate non expert? 

•  Failure to pay attention to this group (particularly 
engineers) arguably led to Climategate 

•  This group includes opinion leaders (particularly 
among the non technically educated) 

•  These experts have much to contribute to the 
research, communication and the public debate  



http://judithcurry.com 

•   Climate science 
•  Uncertainty 
•  Communication 
•  Social psychology 
•  Philosophy of science 
•  Policy and politics 
•  Skepticism 

A forum for engagement of 
technically educated people 
 

Thousands of interested 
bloggers, laypeople and 
scientists interacting, arguing, 
disagreeing, learning  
 

A fair place for an open      
(and mostly civil) debate 
 



Is Judith Curry peddling disinformation? 
www.collide-a-scape.com  

A well known climate blogger wrote: 
Judith decided a while back that the judgment of the 
community on what was interesting and what was not, 
was not itself to be trusted.  

What the Climate Etc. community is interested in: 
     •  Natural climate variability and nonlinear dynamics 
     •  Climate model verification and validation 
     •  Data quality 
     •  Statistical analysis, uncertainty, logic of arguments 
     •  Scientific method and responsible conduct of research 
     •  IPCC 
     •  Skeptical arguments 
     •  Etc. 
 



Whither the climate blogosphere? 

Social computing has unrealized potential to: 
•  facilitate understanding of complex issues  
•  provide transparency  
•  identify the best contributions  
•  increase the signal and filter out the noise  
•  drive public policy innovation  
•  reduce polarization 


